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Drawing from his extensive business management experience, Pradip Chanda turns traditional
wisdom on its head when he proposes that brand loyalty is inversely proportional to the income
and education levels of the 'knowledge consumer'. He examines how and why brands have become
strategic assets, traces the evolution of knowledge consumer and what can companies do to
protect equity of the brands they have nurtured over decades. A new approach to building brand
loyalty that gives marketers a competitive edge in today's high-tech, high-stakes and brand-hostile
environment. The book combines the knowledge with engaging real-life case studies and proven
examples. Printed Pages: 138.
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Totally among the best publication I have ever go through. This really is for all those who statte that there had not been a well worth studying. I am just
very happy to let you know that this is actually the very best pdf we have go through inside my very own daily life and could be he very best ebook for
actually.
-- Miss Audr a  Moen-- Miss Audr a  Moen

Totally one of the best pdf We have possibly study. Yes, it really is perform, continue to an interesting and amazing literature. I am happy to let you know
that this is the very best ebook i actually have go through in my personal life and can be he best pdf for possibly.
-- K or bin Ha m m es-- K or bin Ha m m es
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