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GLOBAL BRAND POWER: LEVERAGING BRANDING FOR LONG-T ERM GROWT H 

Wharton Digital Press. Paperback. Book Condition: new. BRAND NEW, Global Brand Power: Leveraging Branding for Long-Term Growth, Barbara E.
Kahn, The branding bible for today's globalized world Today, brands have become even more important than the products they represent: their
stories travel with lightning speed through social media and the Internet and across countries and diverse cultures. A brand must be elastic enough
to allow for reasonable category and product-line extensions, flexible enough to change with dynamic market conditions, consistent enough so that
consumers who travel physically or virtually won't be confused, and focused enough to provide clear diCerentiation from the competition. Strong
brands are more than globally recognizable; they are critical assets that can make a significant contribution to your company's bottom line. In
Global Brand Power, Kahn brings brand management into the 21st century, addressing how branding contributes to the purchase process and how
to position a strong global brand, from identifying the appropriate competitive set, oCering a sustainable diCerential advantage, and targeting the
right strategic segment. This essential guide also covers how customer ownership of your brand aCects marketing strategy, methods for assessing
brand value, how to manage a brand for long-term profitability, eCective brand communications and repositioning strategies, and how to manage
a brand in a world of total transparency--where one slip-up can go around the world via social media instantaneously. Filled with stories about how
Coca-Cola, The Estee Lauder Companies Inc., Marriott, Apple, Starbucks, Campbell Soup Company, Southwest Airlines, and celebrities like Lady
Gaga are leveraging their brands, Global Brand Power is the only book you will need to implement an effective brand strategy for your firm.
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Bab y  M u st H av es Th e Essen tial  Gu id e to  Ev ery th in g f ro m C rib s to  Bib s 2007 P ap erb ack                        
Book Condition: Brand New. Book Condition: Brand New.
Sav e P DF » 

U n p lu g Y o u r Kid s:  A  P aren t's Gu id e to  R aisin g H ap p y ,  A ctiv e an d  Well- A d ju sted  C h ild ren  in  th e Digital  A ge                                      
Adams Media Corporation. Paperback. Book Condition: new. BRAND NEW, Unplug Your Kids: A Parent's Guide to Raising Happy,
Active and Well-Adjusted Children in the Digital Age, David Dutwin, TV. Web Surfing. IMing. Text Messaging. Video...
Sav e P DF » 

Six Step s to  In clu siv e P resch o o l C u rricu lu m: A  U DL - Based  Framew o rk f o r C h ild ren 's Sch o o l Su ccess                             
Brookes Publishing Co. Paperback. Book Condition: new. BRAND NEW, Six Steps to Inclusive Preschool Curriculum: A UDL-Based
Framework for Children's School Success, Eva M. Horn, Susan B. Palmer, Gretchen D. Butera, Joan A. Lieber, How...
Sav e P DF » 

A  Do g o f  Flan d ers:  U n ab rid ged ; In  Easy - to - R ead  Ty p e ( Do v er C h ild ren 's Th rif t  C lassics)                               
Dover Publications, 2011. Paperback. Book Condition: New. No Jacket. New paperback book copy of A Dog of Flanders by Ouida
(Marie Louise de la Ramee). Unabridged in easy to read type. Dover Children's Thrift Classic....
Sav e P DF » 

It's  J u st a Date:  H o w  to  Get 'em, H o w  to  R ead  'em, an d  H o w  to  R o ck 'em                    
HarperCollins Publishers. Paperback. Book Condition: new. BRAND NEW, It's Just a Date: How to Get 'em, How to Read 'em, and How
to Rock 'em, Greg Behrendt, Amiira Ruotola-Behrendt, A fabulous new guide to dating...
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