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By Paul Copley

Sage Publications Ltd, United Kingdom, 2014. Paperback. Condition: New. 2nd Revised edition.
Language: English . Brand New Book. Praise for the first edition: `An excellent text for exploring
marketing communications in the 21st century. - Ann Torres, Lecturer in Marketing, National
University of Ireland, Galway `First rate and comprehensive. This book has got it just right: a rich
blend of academic underpinning and practical examples in a very readable style. - Martin Evans,
Senior Teaching in Marketing, Cardiff Business School, University of Cardiff This book introduces the
core components and concepts of marketing communications for those studying at both
undergraduate and postgraduate levels. It covers essential topics such as advertising, direct
marketing, corporate communications, public relations, product placement, sales promotion, social
media, sponsorship and many more. The author provides a set of managerial frameworks that
include analysis, planning and implementation to help prepare those who go on to strategically
create and effectively manage marketing communications campaigns. Every chapter includes
Snapshots that help you to apply theory to engaging real-world examples. These include: BMW,
Harrods, Levi s, Lynx, Tesco, Tencent, United Colors of Benetton and Wonga. Additionally, Stop
Points encourage you to pause and critically reflect upon the topic for deeper...
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Completely essential go through ebook. it absolutely was writtern quite properly and useful. Your way of life span will likely be enhance the instant you total
looking at this publication.
-- Nor m a  Dooley-- Nor m a  Dooley

This book may be worth buying. I have read and i am confident that i am going to planning to go through once more once again in the future. Its been
written in an exceptionally easy way and it is simply soon after i finished reading this publication in which actually altered me, modify the way i believe.
-- Fa ye Sha na ha n-- Fa ye Sha na ha n
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