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Jobs Consulting, s.r.o. Paperback. Book Condition: New. Paperback. 342 pages. Dimensions: 8.9in. x
6.0in. x 1.1in.DO NOT READ THIS BOOK UNLESS YOU WANT TO BECOME A WORLD-CLASS
HEADHUNTER If you want to make significant improvements in your recruitment results and
become a member of the top, world headhunters, follow this unorthodox LinkedIn recruitment
guide. So-called social recruitment is an inevitable trend in todays recruitment business, and
LinkedIn is simply the main part of it. This book reveals many shortcuts and tricks everybody was
afraid to unleash, including: How to uncover any full LinkedIn profile view without upgrading to
premium How to override the limit of LinkedIn invitations How to search through LinkedIn groups
you cannot join How to use search engines to scan LinkedIn for candidates How to automate
candidate sourcing How to track the steps of your competition on LinkedIn No matter if you are a
recruiter, headhunter, HR personnel, entrepreneur or startupreneur, this book will help you to:
Dramatically increase the efficiency of your recruitment activities Skyrocket the volume of
reachable candidates Significantly cut costs of hiring new employees People as Merchandise, with
its no-nonsense pragmatic approach, is an indispensable tool for todays recruitment professionals
and entrepreneurs. --...
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Just no phrases to describe. It typically does not price an excessive amount of. It is extremely diBicult to leave it before concluding, once you begin to read
the book.
-- Felton Hessel-- Felton Hessel

A top quality ebook and the typeface used was interesting to read through. It is rally intriguing throgh reading through period. You wont feel monotony at
anytime of the time (that's what catalogues are for relating to when you ask me).
-- Estelle Donnelly-- Estelle Donnelly
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