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Cengage Learning India, 2013. Softcover. Book Condition: New. 5th or later edition. Greensburg, Inc.
is a series of videos describing the rebuilding of Greensburg, Kansas, as a model green community
following a tornado. The videos include case segments with critical-thinking questions designed to
provoke classroom discussion and interaction. End-of-chapter video cases focus on the processes,
strategies, and procedures of successful real-world companies in order to bring key concepts from
the chapter to life for students. Highly effective end-of-chapter self-quizzes called "Assurance of
Learning Review" include questions designed to quickly assess students` understanding of key
concepts. Each chapter contains a "Career Readiness" (formerly titled "Etiquette Tips for Marketing
Professionals") feature addressing important aspects of proper business etiquette, including
communication, business dinners, and even the most effective way to build strong customer
relationships. The text is supported by a full suite of teaching and learning supplements, including a
Test Bank with more than 4,000 questions categorized by chapter objective, difficulty level, question
type, and AACSB and Rubin/Dierdorff requirements an updated Instructor`s Manual with detailed
lecture outlines, collaborative learning exercises, answers to end-of-chapter questions, and a media
guide and PowerPoint® presentations. A completely revised online student assessment suite of
solutions are available to...
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The ebook is fantastic and great. It really is basic but unexpected situations within the fiFy percent in the book. Its been written in an exceptionally basic
way in fact it is only after i finished reading through this ebook by which actually modified me, modify the way in my opinion.
-- Ms. Donna  Pa r ker  MD-- Ms. Donna  Pa r ker  MD

Undoubtedly, this is actually the greatest job by any author. This can be for those who statte there was not a worthy of studying. I am delighted to inform
you that this is actually the greatest publication i actually have read within my very own daily life and could be he greatest book for ever.
-- Per r y Reing er-- Per r y Reing er
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