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Condition: New. Publisher/Verlag: Springer Palgrave Macmillan | Understanding Representations,
Practitioners, and Consumers in Japan | Population aging is a powerful megatrend affecting many
countries around the world. This demographic shift has vast effects on societies, economies and
businesses, and thus also for the advertising industry. Advertising in the Aging Society presents
insights from a large-scale content analysis as well as questionnaire surveys among advertising
practitioners and consumers in Japan. As the most aged society in the world, Japan lends itself as
particularly suitable to study the implications of population aging. This book shows that older
people, and especially older women, are highly underrepresented in advertising and are generally
portrayed in stereotypical, albeit not necessarily unfavorable ways. This is despite the fact that
advertising practitioners have a generally positive view towards using older models, even though
only for an older target audience. Finally the book explore how both younger and older consumers
perceive the representation of older people in advertising as stereotypical and partly negative, and
are willing to boycott companies portraying older people negatively. | Table of ContentsList of
Tables and FiguresAcknowledgementsForeword by Dave McCaughanPreface1. Advertising in the
Aging Society: Setting the Stage2. Characteristics of Japanese Television Advertising3. The
Representation...
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It in a single of my favorite publication. It really is rally interesting throgh studying period. Your life period will probably be transform once you total
looking at this book.
-- Ja nie Schultz  I--  Ja nie Schultz  I

It becomes an amazing ebook that we have possibly read through. It is really simplified but surprises within the 50 % from the ebook. You can expect to like
how the blogger compose this book.
-- Ms. Sha ina  Leg r os III--  Ms. Sha ina  Leg r os III
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