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Book Condition: New. Publisher/Verlag: epubli | Dissertation on location-based services and
consumer search on the mobile internet | The increasing diffusion of smartphones in the mass
market enables more and more consumers to use the mobile internet. In addition, there is a
continuing integration of location-based services (LBS) which provide context-aware information to
consumers. This leads to a convergence of online and offline worlds. The usage of LBS delivers
additional and more relevant information to consumers (e.g., about alternative offers). Particularly
during the search process, information about product characteristics, prices or geographic
distances to offers are of importance. These types of information are provided by barcode-scanning
and product information apps.This dissertation consists of three independent research studies.
Stephan Daurer investigates the role of such smartphone apps and LBS in general in consumer
search on the mobile internet using various samples and multiple research methods. | Format:
Paperback | Language/Sprache: english | 224 gr | 210x148x8 mm | 140 pp.
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It is fantastic and great. Sure, it is perform, nonetheless an amazing and interesting literature. Once you begin to read the book, it is extremely di@icult to
leave it before concluding.
-- Conor  Gr a nt    

I just started o@ reading this article publication. It is definitely simplistic but surprises in the 50 percent of your ebook. You are going to like how the author
create this publication.
-- Clint La ba die   
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